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Dealer Reporting

When you click the Results Reporting Dashboard, you will be directed to the Dashboard 

selection screen.
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Dealer Reporting

Step 1: Start by selecting the desired report from the REPORT drop down. 

When you select a report, a description of that report will be provided on the right.
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Dealer Reporting

Step 2: Next, select the desired program from the PROGRAM drop down. 

The drop down will only offer the dealer programs in which they participated. 

Programs will remain available for 18 months from the program start date. 
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Dealer Reporting

Step 3: Next, select the desired audience from the AUDIENCE drop down. 

If there is more than one mail drop or more than one format, the reports may be 

broken out by audience. The drop down will only offer the dealer an audience in 

which they participated. 

In most cases, there will be only one audience, so the selection is simple. 
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Dealer Reporting

Step 4: Once you have made your selections, click RUN REPORT.
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Dealer Reporting

View the reports

Slide the Report scroll bar to reveal more of the 

report.  You may need to slide your Window scroll 

bar to reveal more of the window. 

If there is more than 1 page, these buttons will be 

activated. Click on them to page through the 

report. 
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Dealer Reporting

Export the reports

If you wish to export the report, select the 

Format from the drop down and the then click 

EXPORT.

We recommend Acrobat (PDF) file. 
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Print or Save the reports

Once you have the PDF open, you may print or save the report.

Print Save  
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Sales Match Reports

Type: Corresponds to Program 

Category, i.e. National  Promotion 

or Dealer Promotion

Response Dates: Offer period. 

Typically, begins on the first date 

a communication reaches 

customers.

Quantity of 

customer 

communications, 

i.e. mailers, emails, 

or phone calls

The Program Summary provides an overview and performance metrics. 

customers.

Sales ÷ List Count 

for your store
This figure represents the average 

conversion rate for all 

participating dealers in your 

District.This figure 

represents the 

average conversion 

rate for all 

participating dealers 

in your region.
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Each of the list 

categories ordered 

Sales Match Reports

The List Performance provides statistics broken out by list category. 

List Count: Quantity 

of each list category

Sales From My List: 

Your store’s sales to 

customers who 

received the 

program 

communication 

Sales Won from 

Another’s List: Your 

store’s sales gained 

from customers who 

received the program 

communication from 
categories ordered 

for the program will 

be broken out and 

displayed here. 

of each list category
communication 

from your store

communication from 

another Dealer. 
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Sales Match Reports

The Weekly Performance provides sales broken out by reporting week. 

The first week may 

be a partial week 

depending on the 

program start date. 

Weeks run 

Sunday -

Saturday.
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Sales Match Reports

The Customer section provides information about each sold customer. 

This will indicate if 

the sold vehicle is 

New, Used or 

Certified Pre-

Owned. 

The customer’s 

information 

including phone 

number, if available. 
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Lead Reports

Currently, the Lead Report is only for the Fast Track Trade-In program. 

Type: Corresponds to Program 

Category, i.e. National  Promotion 

or Dealer Promotion

Response Dates: Offer period. 

Begins on the first date a 

communication reaches 

customers and ends at the offer 

Quantity of customers 

mailed.

Leads: # of customers 

who have visited the 

TradeinAdvantage.com 

consumer website. customers and ends at the offer 

expiration date.

Responses ÷ List Count 

for your store

consumer website.

Each of the list 

categories ordered for 

the program will be 

broken out and displayed 

here. 

The first week may be a partial 

week depending on the program 

start date. 

This will indicate if the 

Leads information and 

the info they provided on 

the site. 

Response Date: The 

day and time the 

customer went to 

the website. 
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