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Dealer Promotions Results Reporting
Leverage national media buys and Target prospects and Jor existing Dashboard
direct customers to your dealership. customers o increase soles.

I VIEW ALL NOW! VIEW ALL NOW!

This web portal is designed to assist you and your dealership with all of your marketing needs.
If you have any questions, please call Program Headqguarters at 800-429-6223.

National Promotions

For assistance with Service and Accessory Marketing, visit MVAnet. comunder the ‘Parts & Service’ section and select the
Customizable Marketing Materials (CMM) link.
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Dealer Reporting

When you click the Results Reporting Dashboard, you will be directed to the Dashboard
selection screen.
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Hummel's Nissan Sales Match Report
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Step 1: Start by selecting the desired report from the REPORT drop down.

When you select a report, a description of that report will be provided on the right.
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Step 2: Next, select the desired program from the PROGRAM drop down.

The drop down will only offer the dealer programs in which they participated.
Programs will remain available for 18 months from the program start date.
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Step 3: Next, select the desired audience from the AUDIENCE drop down.

If there is more than one mail drop or more than one format, the reports may be

broken out by audience. The drop down will only offer the dealer an audience in
which they participated.

In most cases, there will be only one audience, so the selection is simple.
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Step 4: Once you have made your selections, click RUN REPORT.
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View the reports

Window
Scroll Bar

Slide the Report scroll bar to reveal more of the
report. You may need to slide your Window scroll
bar to reveal more of the window. Dealer

Dealer 1883- HABBERSTAD NISSAN

2009 Nissan October Tent Event
If there is more than 1 page, these buttons will be

activated. Click on them to page through the
report. 5747

107772009 - 1213172009

17
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Export the reports

Select a format

XML file with report data
CSV (comma delimited)

web archive
Excel

If you wish to export the report, select the
Format from the drop down and the then click
EXPORT.

We recommend Acrobat (PDF) file.

Do you want to open or zave this file?

@ Mame: SalesMatch,pdf
Type: Adobe Acrobat Document

From: nddm.stage.nnanet.com

[ Dpen% Save ]I Cancel

@ WWhile files from the Internet can be uzeful, some files can patentially

If you selected PDF,
you will receive this
messge. Click OPEN
or SAVE.

harm your computer. If you do not trust the source, do not open or
save this file, What's the risk?
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Print or Save th

e reports

Once you have the PDF open, you may print or save the report.

Print

Save

l'E‘lSﬂles)é\alu:h[1].pdf - Adobe Reader

l'E‘lSﬂles)é\alu:h[1].pdf - Adobe Reader
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Sales Match for Dealer 1889- HABBERSTAD NISSAN
2009.10_Nissan October Tent Event
Program In-Home Date: 10/7/2009
Organization: Dealer 1883- HABBERSTAD NISSAN
Type Dealer
Program Name: 2009 Nissan October Tent Event
Response Dates: 10/72009 - 12/31/2009
List Count: 74T
Sales: 117
Conversion %: 2.04%
Conversion Rate for Your District. 204%
Conversion Rate for Your Region: 0.79%
List Performanee
Sales Won
SalesFrom  From Total Conversion
List List Count My List Another's List _Sales Rate
Cwvmers 5747 15 2 17 204 %
Total 5747 115 2 "7 204%
Week Week Dates Sales
1 10/07/2009 o 1001172009 2
2 10/12/2009 o 100182009 18
3 10/1812009 o 10252009 4
4 10/26/2009 e 11/01/2009 5
5 1110212009 o 11082008 n
a 11/08/2009 w© 11/152009 5
7 1111612009 o 11222009 1
2872010 Page 1of 12
v

Fike “Edit Wiew Document Tools Window Help *®
= CtrHO o If:j -
Create Adobe POE Online. .. ~
] Start Meeting, .. A
Save a Copy. Shift+Ckrl+5
Save as Text. AN
Atkach ko Email,..
lose Chrl+
Propertis... oo
IABBERSTAD NISSAN
Digital Editions
Print Setup... Shift+Ckrl+P
tober Tent Event
= rint. Chrl+P
3172009
1. \SalesMatch[1]. pdf
2 ... \salesMatch[ 1], pdf
3 C:\...\PO 7400035720 Mis. ..MM Amendment 3.PDF
4 4., 42010_02 _nissan_le. . plainfield {2}, pdf
5 C:h..\selfmailer_gift_9_15_09.pdf
Exit ChrHO
List Performanee
Sales Won
SalesFrom  From Total Conversion
List List Count My List Another's List _Sales Rate
Cwvmers 5747 15 2 17 204 %
Total 5747 115 2 "7 204%
Week Week Dates Sales
1 10/07/2009 o 1001172009 2
2 10/12/2009 o 100182009 18
3 10/1812009 o 10252009 4
4 10/26/2009 e 11/01/2009 5
5 1110212009 o 11082008 n
a 11/08/2009 w© 11/152009 5
7 1111612009 o 11222009 1
(y; 2872010 Pags 1 of 12
v
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Sales Match Reports

The Program Summary provides an overview and performance metrics.

Quantity of

Sales Match for Dealer 1889- HABBERSTAD NISSAN

customer
communications,
i.e. mailers, emails,
or phone calls

Program Name:
Response Dates:

List Count:

Sales + List Count
for your store

Sales:

2009.05_Mational Tent Event

Program Summary

Program In-Home Date: 5/ 82009

W—b

Cenversion Rate for Your District:

Conversion Rate for Your Region:

Dealer 1889- HAEBERSTADA

National

2009 Missan May Tent Evel/
51872008 - 3/31/2009

3730

26

0.45%

&
048 % “

0.4E %

This figure .
represents the Sales Won
. Sales From  From Total Conversion
avera ge conversion List List Count My List Another's List  Sales Rate
External Generic 2875 13 0 13 045 %
rate for all Owners 1617 5 2 7 037 %

.o . . d I Handraisers 258 6 o i} 0682 %
participating adealers Total 5750 2 2 2 0.45%
N yOUF reglon. Weekly Performance

Week Week Dates Sales
D5/18/2009 o 035/24/2009
2 D5/25/2008 to 05/31/2009 3
3 DE/01/2008 t  D08/07/2009 2
4 D6/DB/2009 o 0&/14/2009 2
] D8/15/2009 to 08/21/2009 0
20872010 Pags 1of 4

Type: Corresponds to Program
Category, i.e. National Promotion
or Dealer Promotion

Response Dates: Offer period.
Typically, begins on the first date
a communication reaches
customers.

1
This figure represents the average
conversion rate for all
participating dealers in your
District.

11




Sales Match Reports

The List Performance provides statistics broken out by list category.

Sales Match for Dealer 1889- HABBERSTAD NISSAN

2009.05_Mational Tent Event

Program In-Home Date: s1ez00s — Sales From My List: Sales Won from
Your store’s salesto [ Another’s List: Your
Organization: customers who store’s sales gained
Type: received the from customers who
] ! Tt program received the program
Each of the list List Count: Quantit .. .
; ) dered ; hii tQ ; y communication communication from
categories ordere of each list categor
g i gory from your store another Dealer.
for the program will
be broken out and Corversiy %
displayed here_ Conversion Agte for Your District: 0.48 %
Conversion RateNgr Your Region: 0.46 %
Sales Won
Sales From Firem Total Conversion
List List Count My List Another's List  Sales Rate
Extemnal Generic h 2B7S 13 1] 13 045 %
Cwners 1817 5 2 7 037 %
Handraisers. pa] ] 0 [i] 082 %
Total T30 24 2 26 0.45 %
Week Week Dates Sales
DA/18/2009 io D5/24/2009 ]
2 D5/25/2009 o 05¢31/2008 3
3 D&/01/2002 io De/07/Z00% 2
4 DG/02/2009 io D&/ 14/2009 2
5 D6/15/2009 o 0&¢21/2009 1]
208i2010 Page 10of 4
12




Sales Match Reports

The Weekly Performance provides sales broken out by reporting week.

The first week may
be a partial week
depending on the
program start date.

—

Sales Match for Dealer 1889- HABBERSTAD NISSAN

2009.05_Mational Tent Event

Program In-Home Date: 5/ 82009

Program Summary

Crganizatien:

Type:

Program Name:

Response Dates:

List Count:

Sales:

Conversion %:

Cenversion Rate for Your District:

Conversion Rate for Your Region:

Dealer 1889- HABBERSTAD NISSAN
National

2009 Nissan May Tent Event
511872003 - 3/31/2009

5750

6

0.45%

0.48%

0.4E %

Sales Won
Sales From  From Total Conversion
List List Count My List Another's List  Sales Rate
External Generic 2875 13 0 13 045 %
Owners T ] 2 I 0.37 %
Handraisers 258 6 o i} 0682 %
Total 5730 24 2 26 045 %

Weekly Performance

Week Week Dates Sales
D&/18/2009 o 2009 g

2 D5/26/2009 to 05/31/2009 3

3 DE/01/2009 t  D08/07/2009 2

4 D6/DB/2009 o 0&/14/2009 2

5 D8/15/2009 to 08/21/2009 0

Pags 1of 4

Weeks run
Sunday -
Saturday.

13



ales Match Reports

The Customer section provides information about each sold customer.

] DB/22/2009 to  08/28/2003 2

T D6/29/2009 ] 07/05/2009 2

8 07/06/2009 i 212009 3

] 07132009 o 1

i0 O7/2002009 to  O7/26/2009 2

11 O7/27/2009 ] oal ong 1

12 08/03/2009 te D2/D9/Z009 0

13 D8/ 2009 to 0316/2009 1

14 D8/M17/2009 o 03/23/2009 0

18 D8/24/2009 te D2/30/Z009 1

16 08/31/2009 to 08/31/2003 1

Total 26
The customer’s Namei/Address/Phone Vehicle Type/Purchase Type  Purchase VIN Purchase Date
. . Ef-i.@o T-OI\‘&S 2000 Missan Attima 1HN4ALZ1ERGNAB0TED D&/20/2009
information NORTHRORT NY 11768 New
InCI Ud | ng phone Milier, Stan 2008 Nissan Maxima IN4AAETERGC L0643 D5/21/2009

. . 48 CORNFLOWER LN

number, if available. \ SASTNORTHPORT.NY  New

MATZA, MATTHEW 2008 Missan Alttima Coupe 1N4ALIMEXSCTI152E07 D&/23/2009

34 ESMOND AVE

MELVILLE, NY 11747 New

DALUZ, ROSARID 2008 Nissan Pathfinder SN1AR18B30CE1372T D&5/23/2009

11 PRESIDENT 5T
HUNTINGTH STA, NY 11748 New

This will indicate if (631} 425-2166

2000 Nissan Rogue JMEASSIVTOWATOR04  DS/2312000
the sold vehicle is New
NEW, Used or i JABLON, MICHEAL 2008 Nissan Alima INSALZ1E3ONS02640 052012009
Certified P 118 MADEIRA BLVD
ertifie re- MELVILLE, NY 11747 New

(631) 627-2000

ARGUETA, CARLOS 2000 Nissan Xierrs SN1ANDSWBSCS 11476 0G/A012002
Owned. 114 WICKS RD

COMMACK, NY 11725 New

(516) 533-2244

2i8i2010 Page Zof 4
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Lead Reports

Currently, the Lead Report is only for the Fast Track Trade-In program.
|

Type: Corresponds to Program

Lead Report for Dealer 3991- HISSAN SOUTH
2009.11_Fast Track Trade-In - 3381 - (1172772008 - 12/30/2009)

) Program In-Home Date: 11i2712003 Category, i.e. National Promotion
Quantity of customers r—— or Dealer Promotion
mailed. Ohyagization: Dealer 3331- NISSAN SOUTH
I Type: Dealer I
Program Name: 2009 Nissan Fast Track Trade-In

Leads: # of customers Response Dates: Offer period.

.. Response Dates: 11/27/200% - 12/130/2009 N .
who have visited the e - \ Begins on the first date a
TradeinAdvantage.com % ” communication reaches

consumer website. customers and ends at the offer

Response %: 044 %

expiration date.

Responses + List Count j List Count Leads Rate
Handrais 1208 B 1,08 %
for your store Owners ? 4000 i0 0.25 %
Total 5208 0 044 %
l Weekly Performance
Weg Week Dates Leads
Each of the list 1 1112712008 to 112812002 10 . .

t . d d f 1173072008 to 120672008 ] \ The fl rSt Week may be a partlal
categories ordered for ’ 1207200 o 12122008 2 week depending on the program
the program will be 4 1211472008 to 12002008 2 start date

- 5 1212112008 to 122772002 0 .
broken out and displayed = | el e .

here. Total 7

Mame/AddressiPhone Model of Interest Expected Purchase Response Date
. TR . . Timing
Thls WI ” Indlcate If the BHATT, AKEHAYA Altima, Sentra Versa,Z Immediately 11/30/09

\erds istarmetfen 5915 TRAMMELL RD AT 11:03 #Ar.“\ Re5ponse Date: The
D2 .
%TI GA 30260 \ day and time the

i i [BTEA3-6105
the info they provided on = e - — _— e
the site. esE oS _
[678) 571-6565 the website.

2/Bi2010 B213:57 PM Fage 1 of 3




